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NEWS RELEASE

Gray Media Launches New Seasons of InvestigateTV+ and Aging Untold
and Debuts a Weekday Edition of The Good Side

Atlanta, Georgia — September 14, 2026 ... Gray Media today launches new seasons of
its popular weekday programs InvestigateTV+ and Aging Untold alongside the debut of a new
weekday format for the uplifting newsmagazine program The Good Side.

InvestigateTV+ returns for its fourth season, continuing its mission of delivering
solutions-oriented, in-depth investigative journalism. Lee Zurik and Tisha Powell host the
award-winning program, which airs weekdays across Gray’s markets as well as several non-Gray
markets, clearing in over 72% of the U.S. daily. During the 2025-26 season, InvestigateTV+
reached nearly 13 million Adults 18+ (Source: Nielsen). The InvestigateTV team was recently
honored with a prestigious National Edward R. Murrow Award for excellence in journalism. The
program’s ongoing strong performance demonstrates that viewers remain hungry for impactful
investigative stories that uncover critical issues and provide communities with real-world
solutions.

Aging Untold enters its second season, providing practical solutions for aging adults and
their families. The 30-minute, unscripted conversation-style show features returning experts
“Sam” Cradduck, Amy Cameron O'Rourke, Katherine Ambrose, and Dr. Rhea Rogers, who offer
guidance on navigating the aging process with dignity. Following its successful first season,
which premiered in March 2026 and reached over seven million viewers 18+ (Source: Nielsen),
the program continues to address the growing needs of older adults and caregivers. Viewers
embraced the show’s debut season, finding comfort and valuable guidance in its honest,
compassionate approach to a journey that touches every family. Heading into Season 2, Aging
Untold has added new non-Gray markets and is now cleared in nearly 40% of the country.

The Good Side, which originated as a highly successful weekend program, officially
transitions to a Monday-through-Friday schedule. Emmy and Edward R. Murrow award-
winning journalist Debra Alfarone and new co-host Graham Ulkins lead the program, bringing
viewers uplifting stories from communities across the country. By moving to a daily format, 7he
Good Side will expand its focus on stories about people making a difference, community heroes,
and positive regional stories that often go unnoticed.

“We are thrilled to return such a strong weekday lineup with these three exceptional
programs that inform, inspire, and empower our audiences,” said Sandy Breland, Gray’s Chief
Operating Officer. “Whether delivering investigations with impact, navigating the complexities
of aging, or sharing uplifting stories, Gray Media remains dedicated to high-quality
programming that resonates with viewers every single day.”



Viewers can check local listings or visit investigatetv.com, aginguntold.com, and
thegoodside.tv for broadcast schedules and streaming options.

About Gray Media:

Gray Media, Inc. (NYSE: GTN) is a multimedia company headquartered in Atlanta,
Georgia. We are the nation’s largest owner of top-rated local television stations and digital
assets. We serve 117 full-power television markets that collectively reach approximately 37%
of US television households. The portfolio includes 78 markets with the top-rated television
station and 101 markets with the first and/or second highest rated television station in average
all-day ratings across the 116 of such markets that were measured by Nielsen in 2025. We also
own the largest Telemundo Affiliate group with 46 markets and Gray Digital Media, a full-
service digital agency offering national and local clients digital marketing strategies with the
most advanced digital products and services. Our additional media properties include video
production companies Raycom Sports, Tupelo Media Group, and PowerNation Studios, and
studio production facilities Assembly Atlanta and Third Rail Studios.
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