gray

Gray Reports Operating Results for the Three Months and Year Ended December 31, 2005

March 16, 2006

ATLANTA, March 16 /PRNewswire-FirstCall/ -- Gray Television, Inc. ("Gray" or the "Company") (NYSE: GTN) today announced results from
operations for the three months (“fourth quarter") and year ended December 31, 2005 as compared to the three months and year ended December 31,
2004.

Significant itens to note for the three nonths ended Decenber 31, 2005:

Three Mont hs Ended Change from Sane Period
Decenber 31, 2005 of Prior Year
Net | ocal broadcast adverti sing I ncreased 15%or $6.4 nillion

revenue, excluding political
advertising revenue, of $48.6 mllion

Net political advertising revenue of Decreased $19.4 nillion reflecting
$1.4 mllion the "of f-year" of the political
el ection cycle

As of
Decenber 31, 2005 Decenber 31, 2004
Cash on Hand $9.3 mllion $50.6 mllion
Total Debt (1) $792.5 million $655.9 mllion

Comments on Results of Operations for the Three Months Ended December 31, 2005:

Revenues.

-- Local broadcasting advertising revenues, excluding political
advertising revenues, increased 15%to $48.6 million from $42.2
mllion.

- Since Septenber 30, 2004, the Conpany has | aunched UPN second
channels in three of its existing television narkets, acquired
tel evision stations KKCO G and Junction, CO on January 31, 2005,
WBWG, Al bany GA on Novenber 10, 2005 and WSAZ, Charleston -
Hunti ngton, W on Novenber 30, 2005 and sold the Conpany's satellite
upl i nk operations on Decenber 31, 2004.

- These transactions described above account for approxi mately one-

third, or $2.1 nillion of the Conpany's overall increase in |ocal
br oadcasti ng advertising revenues, excluding political advertising
revenues.

- For the stations and second channel s continuously operated since
Sept enber 30, 2004 | ocal broadcasting advertising revenues, excluding
political advertising revenues increased 10%or $4.2 mllion due to
i ncreased demand for conmercial tine by |ocal advertisers.

-- National broadcasting advertising revenues increased 9%to $19.6
mllion from$17.9 mllion.

- The transactions di scussed above account for approximtely $0.8
mllion of this increase.

- National advertising for the stations and second channel s
continuously operated since Septenber 30, 2004 increased
approximately 5%or $0.8 nillion due to increased demand for
comercial tinme by national advertisers.

-- Political advertising revenues decreased to $1.4 million from $20.8



mllion reflecting the cyclical influence of the 2004 Presidenti al
el ection.

-- Network conpensation revenue decreased to $1.1 million from$2.6
mllion due to | ower revenue fromrenewed network affiliation
agreenments. However, under the terns of the affiliation agreenents,
Gray received cash paynments of approxinmately $0.9 nmillion in excess of
revenue recogni zed in accordance with generally accepted accounting
principles for the three nonths ended Decenber 31, 2005. In the same
period of the prior year, the network conpensation revenue and the
rel ated cash paynents received were approxinately equal in their
respective anounts.

-- Total broadcasting revenues decreased 16%to $73.0 million.

Operating expenses. Operating expenses decreased 0.5% to $55.5 million from $55.8 million in the same period of the prior year.

-- Broadcasting expenses, before depreciation, anortization and | oss on

di sposal of assets decreased 4%to $43.6 nillion from$45.5 mllion.

- For the stations and second channel s continuously operated since
Sept ember 30, 2004 broadcast expenses decreased approxinately 7% or
$3.4 nillion. This decrease in existing broadcast expenses was due
primarily to reduced payroll expenses, including station incentive
bonus expense, reduced conm ssions to national sales representatives
reflecting the lower political revenue discussed above and reduced
| egal and consulting services.

- The three new UPN second channels and the newly acquired stations
(KKCO, WBWG and WBAZ) incurred approximately $2.0 mllion in
operating expenses for the fourth quarter of 2005

-- Corporate and adm nistrative expenses, before depreciation
anortization and | oss on disposal of assets decreased 32%to $2.9
mllion in the three nmonths ended Decenber 31, 2005 as conpared to $4.2
mllion for the same period in 2004. Legal and other professiona
service fees decreased approxinmately $487,000 over the fourth quarter
of 2004. |In addition, payroll and benefits costs decreased in the
fourth quarter of 2005 by approxi mately $179, 000.

Comments on Results of Qperations for the Year Ended Decenber 31, 2005
Revenues.

-- Local broadcasting advertising revenues, excluding politica
advertising revenues, increased 9%to $174.6 nillion from $160. 6
mllion.

- Since January 1, 2004 the Conpany has | aunched UPN second channels in
six of its existing television nmarkets, built television station WAV
in Charlottesville, VA which commenced broadcast operations in
August, 2004, acquired television stations KKCO G and Junction, CO
on January 31, 2005, WAWG Al bany GA on Novenber 10, 2005 and WSAZ
Charl eston - Huntington, W on Novenber 30, 2005 and sold the
Conpany's satellite uplink operations on Decenber 31, 2004.

- These transactions descri bed above account for approxi mately one-

third, or $5.0 nmillion of the Conpany's overall increase in |oca
br oadcasting advertising revenues, excluding political advertising
revenues.

- For the stations continuously operated since January 1, 2004 |oca
br oadcasting advertising revenues, excluding political advertising
revenues increased 6%or $9.0 million due to increased demand for
commercial time by |local advertisers

-- National broadcasting advertising revenues of $70.8 mllion were
consi stent between the years ended Decenber 31, 2005 and 2004.
- The transactions di scussed above account for approximtely $1.6
mllion of the total national broadcasting adverti sing.



- National advertising for the stations and second channel s
continuously operated since January 1, 2004 decreased approxinately
2%or $1.6 nmillion due to decreased demand for commercial tine by
nati onal advertisers.

-- Political advertising revenues decreased to $2.9 million from $41.7
mllion reflecting the cyclical influence of the 2004 Presidenti al
el ection.

-- In addition, in the 2004 period Gay recorded approxinately $3.0
mllion of broadcast revenue associated with the broadcast of the 2004
Sumer A ynpics. There was no such simlar Oynpic broadcast in the
current year

-- Network conpensation revenue decreased to $5.1 million from $10.0
mllion due to | ower revenue fromrenewed network affiliation
agreenents. However, under the terns of the affiliation agreenents,
Gray received cash paynments of approxinmately $2.8 nmllion in excess of
revenue recogni zed in accordance with generally accepted accounting
principles for the year ended Decermber 31, 2005. In the sane period of
the prior year, the network conpensation revenue and the rel ated cash
payments received were approxi mately equal in their respective anounts.

-- Total broadcasting revenues decreased 11% over the sane period of the
prior year to $261.6 mllion.

Operating expenses. Operating expenses increased 4% to $200.7 million from $192.9 million in the same period of the prior year.

-- Broadcasti ng expenses, before depreciation, anortization and | oss on

di sposal of assets increased 2%to $161.9 mllion from $158.3 mllion

- For the stations continuously operated since January 1, 2004
br oadcast expenses decreased approximately 1% or $1.8 nillion. This
decrease in existing broadcast expenses was due primarily to reduced
payrol | expenses, including station incentive bonus expense, reduced
conmi ssions to national sales representatives reflecting the | ower
political revenue discussed above and reduced | egal and consulting
servi ces.

- The six new UPN second channels, WCAV and the new y acquired stations
(KKCO, WBWG and WBAZ) incurred approxinmately $8.5 million in
operating expenses for the year ended Decenber 31, 2005.

-- Corporate and adm nistrative expenses, before depreciation
anortization and | oss on disposal of assets decreased 1%to $11.5
mllion from$11.7 mllion in the year ended Decenber 31, 2005 as
conpared to the sane period in 2004.

Bal ance Sheet :

Gray's cash balance was $9.3 million at December 31, 2005 compared to $50.6 million at December 31, 2004. The decrease in cash reflects $50.5
million of net cash generated by Gray's operations during the year of 2005 compared to $102.7 million for the prior year. The 2005 net cash generated
from operations was offset by the return of $21.9 million of capital to Gray's common and preferred shareholders through the payment of $14.9 million
of dividends and the purchase of $7.0 million of its common stock. Gray also used a total of $17.0 million in the purchase of KKCO-TV and WSWG-TV
and $23.5 million to retire a portion of Gray's 9.25% Senior Subordinated Notes. Total debt outstanding at December 31, 2005 and 2004 was $792.5
million and $655.9 million(1), respectively.

In connection with the spinoff of the publishing and wireless businesses, Gray adjusted the conversion price of the series C preferred stock from
$14.39 per share to $13.07 per share. The modification of the conversion price resulted in a non-cash deemed dividend to the preferred shareholders
of approximately $2.4 million as of December 30, 2005.

Reclassifications:

Prior year operating results of the publishing and wireless segments in the accompanying condensed consolidated financial statements have been
reclassified to conform to the 2005 presentation which reflects the results of those operations in income (loss) from discontinued operations, net of
income taxes.

G ay Tel evision, Inc.
(i n thousands, except per share data and percentages)



Sel ect ed operating
dat a:

Revenues (I ess

agency conm ssions) $72,975 $86, 470

Expenses
Qperati ng expenses
bef ore
depreci ati on,
anortization and
(gain) loss on
di sposal of
assets, net.
Cor por ate and
admi ni strative
Depreci ati on
Anortization of
i ntangi bl e assets
Anortizati on of
restricted stock
awar ds
(Gin) loss on
di sposal of
assets, net
Total expenses
Qperating i ncone
Q her incone
(expense):
M scel | aneous
i ncone (expense),
net
I nt erest expense
Loss on early
extingui shnent of
debt
I ncone from
conti nui ng
operations before
i nconme
tax expense
I ncome tax expense
Incone (loss) from
conti nui ng
operations
I ncone (loss) from
operations of
di sconti nued
publ i shi ng
and wirel ess
operations net of
i ncome tax expense
of $810, $1, 290
$3, 253, and $5, 059
respectively
Net incone (I o0ss)
Preferred divi dends
Deened non-cash
preferred stock
di vi dend

Three Mont hs Ended

Decenber 31

2005 2004

43,607 45,543
2,867 4,242
7,132 5,498

458 223
97 189
1, 309 68

55,470 55, 763
17,505 30, 707
(150) 418

(13,002) (10, 621)

(1,773) - O -
2,580 20,504
1,450 7,632
1,130 12,872

(4,979) 1,932

(3,849) 14,804

814 814
2,300 - O -

%
Change

(16) % $261,553 $293, 273

(4) %

(32) %
30 %

105 %

(49) %

1825 %
(1) %
(43) %

(136) %

22 %

NA

(87) %

(81) %

(91) %

(358) %
(126) %
0 %

Year Ended
Decenber 31

2005

161, 905
11, 505
24, 456
1,034

391

1,401
200, 692
60, 861

558

(46, 549)

(6, 543)

8, 327

3,723

4,604

(1,242)
3, 362
3, 258

2,390

%

2004 Change

(11) %
158, 305 2 %
11,662 (1) %
21,955 11 %
920 12 %
512 (24)%
(496) (382)%
192, 858 4 %
100,415  (39) %
979  (43)%
(41,972) 11 %
-0 - NA
59,422  (86)%
22,905  (84)%
36,517 (87)%
7,768 (116)%
44,285  (92)%
3,272 (0)%
-0 - NA



Net incone (I oss)
avail abl e to comon
st ockhol der s $(7,053) $13,990 (150)% $(2,286) $41,013 (106)%

Diluted per share
information:
I ncone (loss) from
conti nui ng operations
available to
common
st ockhol ders $(0. 05) $0. 24 $(0.02) $0. 66
I nconme (loss) from
di sconti nued
operations, net
of tax (0. 10) 0.04 (0.03) 0.16
Net incone (Io0ss)
avai l abl e to common

st ockhol ders $(0. 15) $0.28 (154)% $(0.05) $0.82 (106) %
Wi ght ed average shares
out st andi ng 48,630 49, 280 ()% 48, 649 50, 170 (3)%

Political revenue (less
agency conmi ssi on) $1,433 $20,783 (93)% $2,862 $41,706 (93)%

Revenue related to
d ynpi ¢ broadcast (Iess
agency cormi ssi on) $- $- NA $- $3,061 (100) %

Cui dance for the First Quarter of 2006

We currently anticipate that Gray's broadcasting results of operations for the three months ended March 31, 2006 will approximate the ranges
presented in the tables below. The guidance below for the period ended March 31, 2006 does not include an estimated $175,000 to $200,000 of
non-cash expense currently anticipated in connection with the Company's adoption on January 1, 2006 of Statement of Financial Accounting Standard
No. 123, (revised 2005) which relates to new accounting rules for expensing awards for employee stock options and/or restricted stock.

"As Reported" Results Three Months Ended March 31

% %
Change Change
Sel ected 2006 From 2006 From
operating data: Cui dance Act ual Qui dance  Actual Act ua
Low Range 2005 H gh Range 2005 2005

Dollars in mllions
OPERATI NG REVENUES

Revenues (I ess
agency conmi ssions) $66.5 +14% $67.5 +16% $58. 3

OPERATI NG EXPENSES
bef ore depreci ati on,
anortization and
ot her expenses:
Broadcasti ng
operating expenses $44.8 +16% $45.0 +16% $38.7

Cor por at e expense $3.2 +23% $3.5 +35% $2.6

O her Sel ected Data:
Broadcast politica

revenues (| ess agency
commi ssi ons) $1.4 367% $1.6 433% $0.3

Pro Forma Results Three Months Ended March 31
% %



Pro Forma  Change Pro Forma Change Pro Forna

Sel ected 2006 From 2006 From for WSAZ
operating data: Cui dance Pro Forma  Quidance Pro Forma & WN\DU
Low Range 2005 H gh Range 2005 2005

Dollars in mllions
OPERATI NG REVENUES
Br oadcasti ng
operating revenues
(1 ess agency
commi ssi ons) $69.0 +4% $70.0 +5% $66. 6

OPERATI NG EXPENSES
bef ore depreci ati on,
anortization and
ot her expenses:
Broadcasti ng
Qper ati ng expenses $46. 7 +6% $47.0 +7% $44. 1

Cor por ate expense  $3.2 +23% $3.5 +35% $2.6

O her Sel ected Data:
Br oadcast political

revenues (|l ess agency

commi ssi ons) $1.5 275% $1.7 325% $0. 4

Pro Forma information presents certain operating results of WSAZ and VWDU
as if each station had been acquired on January 1, 2005.

Comments on Quidance for the "As Reported Basis"

The above guidance for broadcasting revenue reflects the cyclical impact of political advertising spending.

The above first quarter 2006 guidance for broadcasting revenue also includes the impact of Gray's launch of second channels in eight of its existing
television markets since January 1, 2005 and the acquisition of television stations KKCO, Grand Junction, CO on January 31, 2005, WSWG, Albany
GA on November 10, 2005, WSAZ, Charleston - Huntington, WV on November 30, 2005 and WNDU, South Bend, IN on March 3, 2006. Collectively
these transactions account for approximately $7.4 million of the overall increase in first quarter broadcast revenue in comparison to the first quarter of
2005.

For television stations and secondary channels continuously operated since January 1, 2005, Gray currently anticipates that its local revenue,
excluding political revenue, will increase approximately 7% over the first quarter of 2005. National revenue, excluding political revenue, is currently
expected to decrease approximately 4% over the first quarter of 2005 for those same stations. Also, during the first quarter of 2005 Gray currently
anticipates recognizing network revenue of approximately $0.2 million. Under the same network affiliation agreements, the related cash payments to
be received by Gray are currently estimated to approximate $0.5 million for the first quarter of 2006.

The above first quarter 2006 guidance for broadcasting operating expense before depreciation, amortization, and other expenses also includes the
current period impact of Gray's launch of second channels and the acquisition of several television stations as discussed above. Collectively these
transactions account for approximately $4.7 million of the overall increase in first quarter broadcast operating expense before depreciation,
amortization, and other expenses in comparison to the first quarter of 2005.

For television stations and secondary channels continuously operated since January 1, 2005, Gray currently anticipates that operating expenses
before depreciation, amortization, and other expenses will increase approximately 4% from the first quarter of 2005. This expense increase reflects
routine increases in payroll and benefit costs.

Also included within the broadcast operating expense estimates presented above, we currently estimate that non-cash 401(k) plan expense will
approximate $550,000 for the three months ended March 31, 2006 compared with $500,000 for the same period of 2005.

Conference Call Information

Gray Television, Inc. will host a conference call to discuss its fourth quarter operating results on March 16, 2006. The call will begin at 1:00 PM Eastern
Time. The live dial-in number is 1-800-289-0529 and the confirmation code is 6184459. The call will be webcast live and available for replay at
http://www.gray.tv. The taped replay of the conference call will be available at 1-888-203-1112, Confirmation Code: 6184459 until April 16, 2006.

For information contact: Wb site: wwv gray.tv

Bob Prat her Ji m Ryan

President and Chief Cperating Oficer Senior V. P. and Chief Financial
Oficer

(404) 266-8333 (404) 504-9828



Reconci | i ati ons:
Reconciliation of Net Income to the Non-GAAP term "Adj usted Broadcast Cash
Fl ow' ($ in thousands):

Three Mont hs Ended Year Ended
Decenber 31, Decenber 31,
2005 2004 2005 2004

Net income (I oss) $ (3,849) $14, 804 $3, 362 $ 44, 285
Add (subtract):

(I'ncone) loss from

di sconti nued

operations, net 4,979 (1,932) 1,242 (7,768)
I ncone tax expense 1, 450 7,632 3,723 22,905
Loss on early

extingui shnent of debt 1,773 -0 - 6, 543 -0 -
I nterest expense 13, 002 10, 621 46, 549 41,972
M scel | aneous (i ncone)

expense, net 150 (418) (558) (979)
Loss (gain) on

di sposal of assets, net 1,309 68 1, 401 (496)
Anortization of

restricted stock awards 97 189 391 512
Anortizati on of

i ntangi bl e assets 458 223 1,034 920
Depreci ation 7,132 5, 498 24, 456 21, 955
Anortization of program

license rights 2,959 2,822 11, 577 11, 137
Common St ock contri buted

to 401(k) Plan

excl udi ng corporate

401(k) contributions 476 998 1,912 2,177
Net wor k conpensati on

revenue recogni zed (1, 060) n/ a (5, 095) n/ a
Net wor k conpensati on

per network

affiliation agreenent 1,935 n/ a 8,031 n/ a
Paynments on program

br oadcast obligations (2, 880) (2,891) (11, 452) (11, 055)
Adj ust ed Br oadcast

Cash Fl ow $ 27,931 $37,614 $ 93,116 $125, 565

Adjusted Broadcast Cash Flow is non-GAAP term the Company uses as a measure of performance. Adjusted Broadcast Cash Flow is used by the
Company to approximate the amount used to calculate key financial performance covenants including, but not limited to, limitations on debt, interest
coverage, and fixed charge coverage ratios as defined in the Company's senior credit facility and/or subordinated note indenture. Adjusted Broadcast
Cash Flow is defined as operating income, plus depreciation and amortization (including amortization of program broadcast rights), non-cash
compensation and (gain) loss on disposal of assets and cash payments received or receivable under network affiliation agreements less payments for
program broadcast obligations, less network compensation revenue and less income (loss) from discontinued operations, net of income taxes.
Accordingly, the Company has provided a reconciliation of Adjusted Broadcast Cash Flow to net income.

Notes

(1) Total debt as of December 31, 2005 and December 31, 2004 does not include $811,000 and $1.0 million, respectively, of unamortized debt
discount on Gray's 91/4% Senior Subordinated Notes due March 2011.

The Company

Gray Television, Inc. is a television broadcast company headquartered in Atlanta, GA. Gray operates 36 television stations serving 30 markets. Each
of the stations are affiliated with either CBS (17 stations), NBC (10 stations), ABC (8 stations), or Fox (1 station). In addition, Gray currently operates
eleven digital multi-cast television channels which are currently affiliated with either UPN or Fox in certain of its existing markets.

Cautionary Statements for Purposes of the "Safe Harbor" Provisions of the
Private Securities Litigation Reform Act

The following comments on Gray's current expectations of operating results for the first quarter of 2006 are "forward looking" for purposes of the
Private Securities Litigation Reform Act of 1995. Actual results of operations are subject to a number of risks and may differ materially from the current
expectations discussed in this press release. See Gray's Annual Report on Form 10-K for a discussion of risk factors that may affect its ability to



achieve the results contemplated by such forward looking statements.
SOURCE: Gray Television, Inc.

CONTACT: Bob Prather, President and Chief Operating Officer, +1-404-266-8333, or Jim Ryan, Senior V. P. and Chief Financial Officer,
+1-404-504-9828, both of Gray Television, Inc.



